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Apr 2018
May 2018

Jun 2018

July 2018

Aug 2018

Sept – Oct 2018 Nov 2018 Dec 2018

Jan 2019

Acceleration 
Facility Steering 

Committee
(AFSC)  created 

Consultation 
with AFSC

ECW 
Strategic 

Plan 
Approved

Principles 
and Process 

agreed

TORs for 
Consultancy 
Developed

Consultancy 
Advertised 

and 
Consultant 
Recruited

Consultation 
phase with AFSC 
members, ECW 

and through 
INEE Working 

Groups Draft 
Strategic 

Objectives 
proposed

Teleconference 
with AFSC to 

discuss 
Strategic 

Objectives

1st Draft of 
Strategy

Final 
Strategy 
produced
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Provide a flexible 

financing 

mechanism to fund 

strategic initiatives 

to address priority 

systemic barriers
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STRATEGIC 
OBJECTIVE A: 

Identify, foster and 
scale-up innovative 
programming and 

financing approaches

STRATEGIC 
OBJECTIVE B:

 
Strengthen capacity to 

prepare for, and 
respond to, sudden 

onset and protracted 
crises
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Identify, foster and 
scale-up 

innovative 
programming and 

financing 
approaches

Strengthen 
capacity to prepare 
for, and respond to, 
sudden onset and 
protracted crises

Sufficient 
Funding

Adequate capacity 
to lead, coordinate 

and deliver in 
EiEPC

Up-to-date quality 
data and analysis

Increased political 
support, relevant policy 

& programmatic 
guidance

Existing actors can expand and extend collective work to deliver 
high quality, gender responsive and inclusive education services 

in crises

More children and youth are reached faster with quality education so that 
their learning outcomes, psychosocial health and general wellbeing are 

improved 

IMPACT

OVERALL 
OBJECTIVE

SYSTEMIC 
TARGETS

STRATEGIC 
OBJECTIVES
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GLOBAL PUBLIC 
GOODS
ENTITIES - Support 
existing, knowledge 
sharing platforms & 
initiatives
PRODUCTS 
–disseminate and 
promote actionable 
knowledge

CROSS-CUTTING 
THEMES

Protection

Gender

Equity and Inclusion
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Request for 
Proposals

Targeted 
Support



Indicative Budget
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 THANK YOU
Educationcannotwait.org | @EduCannotWait
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